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THINK BIG - Think Business in Greece
We are Expert Matchmakers; so let us help you to get in touch with the 
Greek Furniture and Greek Interior Design Industry!
THINK BIG (Business in Greece) is a flexible Business Networking Program among international professionals who are interested in 
working with furniture, lighting or building Greek companies as well as Greek designers.
 
Its operation is simple, as stated below:

THINK BIG can be your business mentor to help you discover credible solutions within the Greek market.
THINK BIG is a brand of Fish Communications, powered by Interiors from Greece.

www.think-big.gr
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Step 1: 
The professionals concerned, can fill in the application form and 
send a request at www.think-big.gr.

Step 3: 
The next step includes actions such as: organising a business 
teleconference, organising a trip for the interested party to visit 
Greece, as well as the relevant planning of said visit, the net-
working coordination or programming.

Step 2: 
The request is processed by our specialised team members. 

Depending on the kind of the request and our up to date data-
base, we will contact the applicant with a range of choices of 

the most exceptional and credible solutions.

Step 4: 
Ongoing contact until the accomplishment of possible 

affiliations, as well as constant audit of their development.

VISIT*
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Why Greek Furniture companies and 
Greek Interior Design Industry?
Greek design. Greek production. Made in Greece. Terms 
that once sounded utopian, when uttered in an interna-
tional context, now appear to be a matter of solid, quality 
work, perseverance and trust that the elusive can obtain 
realistic prospects. Greek furniture companies count 5 
consecutive years of success at international markets, 
with dynamic export activity, based on methodical and 
targeted strategy. Constant participation in international 
exhibitions, investments in original design, strong brand 
names, construction quality and client service improve-
ment are some of the basic preconditions that Greek 
manufacturers set as a priority when it comes to gaining 
international markets’ interest and confidence. The im-
pact of this attempt is really promising, thus setting the 
promotion of Greek furniture as the number one goal.

Fruitful
investments
The export policy is closely tied to the high-end industrial 
design. It is the element that ensures the originality and 
aesthetic identity of the final product. Years of experience 
in the furniture business and profitable interaction with 
major foreign companies, have made clear to Greek man-
ufacturers that the exports get really successful only after 
they have invested in the design sector. That is why Greek 
companies cooperate with talented and award-winning 
Greek designers –Sotiris Lazou, Andreas Varotsos, Yian-
nis Georgaras, Constantinos Hoursoglou, George Tsiro-
nas, George Bosnas– as well as with studios from all over 
the world (Jacopo Giagnoni, Profilo Design, Gian Paolo 
Venier etc). At the same time, particular emphasis is given 
on all communication tools –focusing on strong brand-
ing– which ensure the validity and uniqueness of Greek 
furniture in international markets.
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The truth is in
the numbers

CONTRACT
IN GREECE

Greek furniture industry is one of the most significant sec-
tors of the country, consisting of a large number of mainly 
small companies of great know-how and long experience. 
Nevertheless, over the past decade important investments 
have been carried out, which led to the upgrade of produc-
tion facilities and machinery as well as the introduction of 
contemporary methods, concerning the overall manage-
ment. The above mentioned can ensure the high quality and 
delivery time, while at the same time can set the grounds for 
companies choosing to apply a long-term export strategy 
plan. According to the research and the analysis of the In-
stitute CSIL MILANO (03/2016, Furniture Export Marketing 
Forum, Thessaloniki, Greece), the production / export ratio 
of the Greek furniture manufacturers during 2009 was at 4% 
while in 2015 it climbed to 14%. If we combine this data 
with the findings of the original research which had been 
carried out by the Interiors from Greece platform, the afore-
mentioned rates are expected to double by the end of 2018. 
It is worth noting that the majority of export furniture man-
ufacturers –a network that is continuously increasing– dis-
tribute their products in over 30 countries, while their turn-
over in 2016 was significantly boosted, compared to 2015. 
In addition, there are cases where production / export ratio, 
during 2016 and 2017, is recorded at around 55%-75%. 
The future, therefore appears to be an ally.

Greek hospitality architecture captures all the new trends in 
tourism, a sector where Greece holds a  top position world-
wide. As a consequence of the boom of the Greek hospi-
tality sector, hotel architecture has also been positively af-
fected. Nowadays, the investments in the hotel industry are 
marked by high standards while we certainly see an obvious 
upgrade, in comparison to the past, both in terms of archi-
tecture and projects’ quality. Also, taking into account the 
demands and expectations of the worldwide visitors, the 
new typology of hotel architecture emphasises on harmony, 
functionality and luxury as well as high quality.

At the same time, it creates supple forms unlike the rigid 
structures of the past decades, in order to answer the adjust 
to the necessities of the future. Hotels transmute from hos-
pitality establishments into experiential spots. This means 
that many companies of this field (furniture, lighting, interior 
design, architecture etc) from Greece have developed tre-
mendous experience and expertise that is really important 
for them to export.
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STRATEGY
EXPERTISE

KNOW-HOW
EVENTS

NETWORKING
DIGITAL PR

CONSULTING
WE
ARE
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ABOUT US

Interiors from Greece, A MODERN
DIGITAL MARKETING TOOL

Fish Communications is a full design/brand and business 
management consultancy, providing services of brand 
strategy development and administration, PR strategy ad-
ministration, visual identity design, strategic communication 
design and event organization. With expertise in furniture, 
building, architecture, design and contract business sectors, 
the agency comprehends all the needs of the previously 
mentioned sectors-related companies in the most efficient 
way possible, thus offering realistic strategies and complete 
consulting services in businesses which realize that design 
is a significant competitive advantage.
 
All the following fields of activity are interconnected in a stra-
tegic way, so as to constitute unbreakable links of the com-
munication chain of the specific sectors:
 
• Digital PR:
- interiorsfromgreece.com, the on Line Showcase for the
Greek interior design industry
 
• Fairs / Event organisers (Internationally & Greece):
- Strategic Collaboration with international fairs organiz-
ers such as Reed Exhibitions, Koelnmesse, FLA events, 
TIF Helexpo

Interiors from Greece by Fish Communications, is a signifi-
cant strategic attempt which aims at giving prominence to 
Greek furniture manufacturers, promoting Greek design and 
architecture products and communicating Greek contempo-
rary culture worldwide.

«Interiors from Greece» is an international contemporary 
communication platform/online product exhibition which 
promotes the Greek industry that deals with the design and 
product manufacturing, related to interior decoration and ar-
chitecture (domestic furniture, professional equipment, light-
ning, materials, indoor/outdoor construction) worldwide.

Its bilingual format (in Greek & English) as well as the mod-
ern design, gives the opportunity to Greek producers and 
designers to have at their disposal a valuable tool, about the 
communication and promotion of their ideas and projects.
The spectrum of Interiors from Greece is wide and mul-
tidimensional. It is mainly addressed to agents and furni-
ture & decoration product traders, architects, decorators, 
designers, hoteliers, project offices but also to end consum-
ers who love design.

- Exclusive representatives of EquipHotel Paris 2018 
(Greece & Cyprus), MADE expo Milano 2019 (Greece)
- Collaboration with imm cologne and Salone del Mobile. 
Milano
- Co-organizers of DPOINT, a special showcase which is 
taking place during Hotelia hotel equipment exhibition which 
is taking place every year in Thessaloniki Greece
 
• Business Matchmakers and Business Mentors:
- THINK BIG (Business In Greece), a flexible Business Net-
working Program among international professionals who are 
interested in working with furniture, lighting or building Greek 
companies as well as Greek designers.
 
• International Editions:
- IFG NEWS, an international magazine regarding the Greek 
interior design industry.

www.interiorsfromgreece.com
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STATISTICS

 
 

 
 
 

 

 
 

 
 

 
 
  

 

 
 

 
  

 
  

 
 
 

 
 

 
8.5% 

AMERICA

80% 
EUROPE

2% 
AFRICA

9.5% 
ASIA

OCEANIA

Traffic data analytics Social network|

95% Professionals

Retailers, Architects, 
Interior Designers, Agents, Hoteliers e.t.c.

80% Greece
20% International

70% (Retailers, Agents, Distributors, Manufacturers)
30% (Architects, Interior Designers, Special projects)

320.000 visits
240.000 unique visitors
65% Greece / 35% International

Europe: 80%

Asia: 8,5 %

America: 8,5%

Africa: 2%

Oceania: 1%

Interiors from Greece emails data base analysis

20.000 emails
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Important presence in international 
exhibitions
If we go back in 2012 we will find a group of com-
panies sharing the same dream of the interna-
tional promotion of the made in Greece products.

Based on this mutual dream, Greek companies 
under the communication strategy of Interiors 
from Greece, will participate in the internation-
al furniture fairs, imm Cologne and Salone del 
Mobile demonstrating to the world that Greek 
production and Greek design does exist.

Six years have passed since and the partici-
pation of Greek companies in significant for-
eign fairs has long been established. Interiors 

from Greece plays a strategic, organizational 
and communicative role to this important at-
tempt of export orientation. Additionally, the 
long strategic collaboration of Fish Commu-
nication with FLA events (organising compa-
ny of Salone del Mobile.Milano and MADE 
expo Milano), enhances its role and presence 
in the international markets.

Last but not least, in 2015 the platform co-
operated with one of the most significant 
exhibition bodies, UBM, concerning the May 
Design Series fair, in London. Currently Fish 
communications is the exclusive agency of 

01. Salone del Mobile Milano: strategic collaboration since 2012 02. MADE expo: exclusive agents in Greece since 2015 - 03. imm 
cologne: strategic collaboration since 2016 - 04. EquipHotel Paris: exclusive agents in Greece and Cyprus since 2017
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03 04
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EquipHotel Paris 2018 in Greece & Cyprus, 
MADE expo in Greece since 2015 and also 
strategic partner of imm Cologne and Salone 
del Mobile.Milano.
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11 EXHIBITIONS IN

6 YEARS

45 GREEK COMPANIES

6 GROUP STAND PROJECTS
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DPOINT “Design is here!”: Our company, in 
collaboration with the National fair organiser 
TIF HELEXPO, has been organizing DPOINT 
which aims at giving prominence to Greek de-
sign through the organization of special show-
cases during the TIF HELEXPO trade fairs, Ho-
telia, Furnidec Business and Infacoma.

DPOINT is a series of innovative event projects 
that inspire manufacturers, designers, archi-
tects, interior designers and hoteliers. DPOINT 
aims at giving prominence to different theme 
sections which are related to the professional 
activity of every hotelier, architect, decorator, 
technical company as well as every profession-
al who is directly or indirectly involved in tour-

ism-related sectors. The different projects are 
every time entirely constructed with the dynam-
ic participation of furniture, lighting, construc-
tion and decoration companies, what has made 
this ambitious project even more interesting.

The following are DPOINT installations that 
have been already organised:

• DPOINT “Spaces”, Spa Concept, Lobby Con-
cept, During Hotelia 2017

• DPOINT “Spaces”, Green Zero Hotel, Bou-
tique Room, Rent a Design Room, During 
Hotelia 2016

01./02. Greek Hospitality Design Spirit, designed by Minas Kosmidis-Architecture in Concept/ Sotiris Lazou Design Studio/ Andreas 
Varotsos (DPOINT 2015) - 03./04. Green Zero Hotel, designed by Makridis Associates (DPOINT 2016)

01

03 04

02

EVENT MANAGEMENT
IN DOMESTIC FAIRS

• DPOINT “Green Village”, During Infacoma &
AquaTherm 2016

• DPOINT “Greek Hospitality Design Spir-
it”, During Hotelia 2015, awarded in Tourism 
Award 2016

• DPOINT “Hotel Village”, During Hotelia 2014

• DPOINT “What the design is going on?”, Dur-
ing Furnidec Business 2013
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05. Future Boutique Hotel, designed by Minas Kosmidis - Architecture in Concept (DPOINT 2016) 06. Rent a Design Room, designed 
by Nomen Architects (DPOINT 2016) - 07. Greek Hospitality Design Spirit, designed by Minas Kosmidis-Architecture in Concept/ Sotiris 
Lazou Design Studio/ Andreas Varotsos (DPOINT 2015) - 08. Lobby Concept, designed by Nomen Architects (DPOINT 2017) - 09. Spa 
Concept, designed by Aspasia Taka Architects Creative Lab (DPOINT 2017)

10 POP UP INSTALLATIONS

2.000 TOTAL SQMS

100 COMPANIES-SPONSORS

10 ARCHITECTS & DESIGNERS
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CONTACT US

BRANDS

t: +30 210 29 29 091
e: info@fish-com.gr
w:www.fish-com.gr

Fair Organisers Network

International Exhibitions Network Greek Exhibitions Network


